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For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com

Cotton Incorporated's Consumer Sentiment Survey, Wave 6, a survey of n=5,979 in China, France, Germany, Mexico, UK., and U.S
Mexico respondents, n=985
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CLOTHES SHOPPING

compared to a few months ago, are you spending more, less, or about the same amount on clothing?
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