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Cotton Incorporated’s Consumer Sentiment Survey, Wave 3, a survey of n=2,929 consumers in the U.S., Mexico, and China. Mexico respondents, n=991
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CLOTHES SHOPPING

COMPARED TO A FEW MONTHS AGO, ARE YOU SPENDING MORE, LESS, OR ABOUT THE SAME AMOUNT ON CLOTHING?

32% SAME 38% LESS
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MOST RECENT CLOTHES PURCHASE
43% Denim jeans
55% @ 31% T-shirts
ﬁ 27% Casual shirfs
Dress pants,
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For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com
Cotton Incorporated’s Consumer Sentiment Survey, Wave 3, a survey of n=2,929 consumers in the U.S., Mexico, and China. Mexico respondents, n=991
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