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79% Household 
finances

81% My family’s future

79% Physical health



Public saftey

Clothes Shopping 
compared to a few months ago, are you spending more, less, or about the same amount on clothing?
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Most Recent Clothes Purchase

Denim jeans43%
31%
27%
23%
23% Sweats

of consumers 
purchased 
clothing in the 
past month

85%

purchased online

55%

purchased second-hand clothing

25%

purchased in a physical store

72%

61%
have seen prices 
increasing on clothing 
in the past month

61%
waiting to buy new 
clothes until they’re 
more certain about 
the future
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Dress pants, 
skirts, or dresses

Casual shirts

T-shirts

30% More 32% same 38% less


