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Thinking about the last time you
bought apparel for yourself,
what did you buy and why did
you choose that particular item??



Purchase Drivers;
Why People Buy

Source: Cotton Incorporated Lifestyle Monitor 2023
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So, If we know WHY consumers
choose apparel, then what is the
process for developing and
marketing apparel?



The beginning of the apparel development
process Is typically 18 -24 months before a
product Is offered for sale.
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DK-2835-1

Knits, Trending Fabrics:
Spring/Summer, FABRICAST™ New
Release, 3D Digital Fabrics

Double Face Jacquard, Double Knit C O tto nwo r kSm
100% Cotton
5.8 0z/yd® - 197 g/m?

STORM COTTON™ Technology

THE FUTURE OF COTTON
DIGITAL COTTON ADVANTAGE

Digital fabrics allow users to create,
iterate and reimagine our fabrics
for their target customer.

| cottonworks.com.
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Okay, designers are influenced by trends
In color and fabric, but WHY do companies

choose or NOT choose cotton fiber?

Chipped, some short
some long, points and no
points, erasers and no
erasers

3-15% of pencils in each
box are unusable

Price varies daily

Supplier A Supplier B

All pencils are the same

100% of pencils in each
box are usable

Price is consistent for
months aHALF the price
of supplier A!



Okay, designers are influenced by trends
In color and fabric, but WHY do companies

choose or NOT choose cotton fiber?

Chipped, some short
some long, points and no
points, erasers and no
erasers

3-15% of pencils in each
box are unusable

Price varies daily

Cotton Synthetics

All pencils are the same

100% of pencils in each
box are usable

Price is consistent for
months aHALF the price
of supplier A!



Six Channel Polyester Fiber Cross Section




Okay, designers are influenced by trends
In color and fabric, but WHY do companies
choose or NOT choose cotton fiber?

Cotton
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Okay, designers are influenced by trends
In color and fabric, but WHY do companies
choose or NOT choose cotton fiber?




The Fiber Decision Process for Brands,
Retailers, and Manufacturers

Which fiber should I use in a product?

Natural?
Consumer preference?
Health benefit?

Price of cotton relative to other fibers
Cost of manufacturing with cotton

Performance features? :
Technology Economics




-» COtton and Polyester Prices
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Cotton and Polyester Prices
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The Fiber Decision Process for Brands,
Retailers, and Manufacturers

Which fiber should I use in a product?

Natural?
Consumer preference?

Is the fiber acceptable? Health benefit?

Price of cotton relative to other fibers
Cost of manufacturing with cotton

Performance features? :
Technology Economics




The Fiber Decision Process for Brands,
Retailers, and Manufacturers

Which fiber should I use in a product?

Natural?
Consumer preference?
Health benefit?

Is the fiber acceptable?

C Sustainability
A Circularity
A Recycling
A Biodegradability

Price of cotton relative to other fibers

Performance features? Cost of manufacturing with cotton

Technology Economics




The Sustainability Challenge is a Challenge
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ZERO COTTON COLLECTION

b ;»
VINTAGE SOFTNESS NEXT TO SKIN, ECO-FRIENDLY!

Driven by the return of nostalgiatrend, we developed 0% cotton denim fabric ZERO-COT. This is not only
made to satisfy consumers’ unique pursuit of vintagejeans and also made to feel better. ZERO-COT gives
super softness by the use of TENCEL™ Lyocell, which is next to skin with super soft stretch.

* Soft and skin-friendly
* Natural materials with low carbon footprint
* Vintage look with comfort stretch

VIEW PRODUCTS @) VIEW DETAILS




The Fiber Decision Process for Brands,
Retailers, and Manufacturers

Which fiber should I use in a product?

Natural?
Consumer preference?
Health benefit?

Is the fiber acceptable?

C Sustainability
A Circularity
A Recycling
A Biodegradability

C Traceability
A Xinjiang
A National Origin

Price of cotton relative to other fibers

Performance features? Cost of manufacturing with cotton

Technology Economics
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@cottonworks
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the Educators™ «

T Fashion Institute of Design
and Merchandising

T University of California at
Pomona

t North Carolina State
University

t Savannah College of Art
and Design

t Colorado State University
T Kent State University
T University of North Texas

¥ Thomas Jefferson
University

T University of Kentucky
T University of Arkansas

T State University of New
York at Oneonta

T University of North
Carolina at Greensboro




