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CONSUMERS ADJUST SHOPPING HABITS

How consumers shop Buying less or putting off purchases:
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SUPPLY CHAIN
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For More Information Contact: Corporate Strategy & Insights at Marketinformation@cottoninc.com

Source: Cotton Incorporated’s Inflation & Supply Chain Survey, N=1,000 counducted on Jul 2022 (Wave 1), Aug/Sep 2022 (Wave 2), October 25, 2022 (Wave 3).
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