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CONSUMERS ADJUST SHOPPING HABITS

How consumers shop : : :
T Buying less or putting off purchase:
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retailers before the end of the year

SUPPLY CHAIN

ACTIONS TAKEN TO GET PRODUCTS NEED/WANT
0 say they have been ‘ (among impacted, N=638)
impacted by shortages in .
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71(y 7(y 46(y Research online where
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For More Information Contact: Corporate Strategy & Insights at Marketinformation@cottoninc.com
Source: Cotton Incorporated’s Inflation & Supply Chain Survey, n=1000 July 6-7
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