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CONSUMERS EMERGE FROM QUARANTINE EVEN AS CONCERN SPIKES

WAVE NINE

Percentage who are very concerned about the Clothing Spending Climbs
COVID-19 coronavirus pandemic (by age): 409, Percent spending more on clothing since
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For More Information Contact: Corporate Strategy & Insights at Marketinformation@cottoninc.com
Sources: Cotton Incorporated’s COVID-19 Consumer Response Survey, a survey of 500 U.S. consumers conducted on Mar 2020 (Wave 1), Apr 2020 (Wave 2),

Sep 2020 (Wave 3), Nov 2020 (Wave 4), Mar 2021 (Wave 5), May 2021 (Wave 6, n=1,000), Aug 2021 (Wave 7), Oct 2021 (Wave 8), Dec 2021 (Wave 9).
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