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In the last 15 years, we’ve seen trends towards disposability 
in the fashion industry, disturbing sustainability advocates. 
Fast fashion brands have grown their market share by 69% 
since 2010, while overall fabric weights have declined 16% 
in the past 15 years.2,3 These intersecting trends mean 
clothing can be less durable and worn just a handful of 
times.

Bucking these trends, we see a growing concern for the 
environment among consumers and an attendant desire for 
durable, long-lasting clothing. Consumers are looking for 
clothing that they can wear and love for years on end, and 
that clothing is most often made of cotton.

The higher the cotton content, the longer consumers keep garments in their closets.
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CONCERN FOR ENVIRONMENT
HAS GROWN DURING PANDEMIC4
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of global consumers
say durability is an
important attribute
for their clothing.1
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expect cotton clothing
to last longer

than clothing made of
manmade fibers.1
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COTTON KEEPS LONGER1
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