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Indian consumers spent $87.9
billion on clothing in 2017,

representing 6% of all consumer 'ND'A US EU CHlNA

expenditures. Spending on

clothing is expected to keep 587.9I $338,9 5374.5 $27702

pace with projected growth in +148% growth.  +56% growth +193% growth
the economy overall, for a total

148% increase in clothing
expenditures by 2030. Seize
opportunities in this market with
online investment and cotton-rich
traditional clothing and menswear.
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How They Shop: Get ahead of online
shopping trends by investing in mobile [ N
platforms while reaching today’s Indian
shoppers in-store and via traditional
media.

What They Shop: Provide the l‘
quality, fit, and durability

consumers seek with high 90% 56%

cotton-rich traditional clothing
and menswear.
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Spotlight on Gender
Differences: Meet the differing needs o o
of Indian women and men with product .I /O .I .I /O
offerings and retail experiences suited to
their shopping habits. \ y
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GLOBAL CONSUMER INSIGHTS

GLOBAL LIFESTYLE MONITOR: INDIA
HOW THEY SHOP

Indian consumers are interested in shopping online, but with just 27% of the population using the internet
regularly (weekly or more)?, lack of internet access prevents widespread online shopping. However, it's
projected that 90% of the population will own a smartphone in the next 10 years’, indicating a strong
future demand in mobile shopping. Small, independent shops and traditional street markets are frequent
shopping destinations, along with hypermarkets and department stores. Reach Indian shoppers in-store
and via traditional media while growing mobile platforms to meet future online shopping demands.

SHOPPING JOURNEY

T 4 e 4 a4 g
/ ° ° o °
/
/
. ‘ 74% ‘ 80% ‘ 84% ‘ 84%
clothing research pre-purchase questions purchase repeat purchase
© in-store online

RETAIL STORES SHOPPED FOR CLOTHING SOURCES FOR CLOTHING IDEAS

INDEPENDENT 67%

HYPERMARKET 66%

DEPARTMENT 45% Other Traditional Store
People Media Publications

STREET MARKET 1B 87% 54% 28%

ONLINE ONLY @wZ:¥A

]5% Shop online Window Brand & Retailer Social

least once per month. Shopping  Digital Resources Media

26% 24% 22%

@

2018

APPAREL SHOPPING HABITS

2008 @ @
2016
@ 2010 2012 2014

@ GLOBAL LIFESTYLE MONITOR SURVEY ¢ CHINA « COLOMBIA ¢ GERMANY  INDIA ¢ ITALY « MEXICO « JAPAN * THAILAND ¢ TURKEY ¢ UNITED KINGDOM
COTTON USA A
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WHAT THEY SHOP

Fit, durability, quality, and finish are important clothing factors to Indian consumers, and nine in ten choose
cotton-rich fabrics for garments of all types. Dresses and traditional clothing such as saris comprise nearly
half (43%) of women’s wardrobes, while men own both dress and casual pants and shirts. Indian
consumers value quality in clothing, as nine in ten are willing to pay more for quality. Offer high quality,
cotton-rich traditional clothing and menswear with a superior fit.
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Men and women shop for clothing quite differently in India. While nearly all (95%) Indian women enjoy
clothes shopping, they break from the global trend as they report shopping for clothes less often than their
male counterparts. As just 27% of Indian women work outside the home? — among the lowest worldwide -
men are more likely to buy Western clothing in specialty and chain stores, while women frequent
tailor-made shops for traditional clothing. Adapt retail experiences to women and men with offerings suited

to their differing clothing and shopping preferences.
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